How do you destroy
preconceived mindsets?



Some suggestions....

Literally

Metaphors

Contextual

Typographic

Comparative juxtaposition
Palindrome

Parody

Humor

Repetition

Omission and suggestion
Provocation and shock tactics
Change of perspective
Absurd, surreal and bizarre

Etc...



Take it literally.

It’s straightforward and any
potential misunderstandings are
avoided.






http://www.youtube.com/watch?v=1YhCnOijf46U



http://www.youtube.com/watch?v=iYhCn0jf46U�

Metaphors

The underlying principle of metaphors
is that something is used in place of
another to suggest a likeness.



Wrigleys Orbit: Bright teeth Advertising Agency: BBDO
Athens, Greece

Creative Director: Theodosis Papanikolaou

Art Director: David Kaneen

Copywriter: Dafne Patrikiou

For bright, white teeth.



http://www.bbdoathens.gr/�
http://www.bbdoathens.gr/�

TENNIS VETERAN?

Become a member at www.swedishtennisveterans.se




Contextual

By referencing historical, religious or
social contexts, viewers hark back
Into an era, a viewpoint or a
societal interaction that jolt their
memories about something that
they are aware of.









Em caba maco. 20 encostos.

Brizrny. Satanas. Lecirrn. Ov mais sociatmentr: Micotina




Typographic

Texts are rendered to look like
visuals.



ISLAMIC BANKING. SWISS STANDARDS.

Islamic Banking. Swiss Standards.

Advertising Agency: Kobeso, Dubai, UAE
% Executive Creative Director / Art Director: Komal Bedi Sohal
SARASIN Copywriter: K.S. Gopal

ALPEN

The Sarasin Group's corporate philosophy of offering sustainable Swiss private banking solution finds new expression in a complete suite of Istamic Wealth Management solutions.

www sarasin-alpen.com


http://adsoftheworld.com/creative/komal_bedi_sohal�
http://adsoftheworld.com/creative/komal_bedi_sohal�
http://adsoftheworld.com/creative/komal_bedi_sohal�
http://adsoftheworld.com/creative/komal_bedi_sohal�
http://adsoftheworld.com/creative/komal_bedi_sohal�
http://adsoftheworld.com/creative/ks_gopal�

1THE END...

o Jeevan
Extend someone’s life. Donate blood. Blood Bank



Comparative juxtaposition
Classically, it’s the “before & after”






WHAT WILL YOU TAKE HOME? W |



Palindrome: a word, verse, or
sentence that reads the same
backward or forward
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Audi

Advertising Agency: DDB, Milan, Italy
Creative Director: Vicky Gitto
Art Director/lllustrator/Typographer: Francesco Fallisi

Just do a turn to discover its double nature.

Copywriter: Michelangelo Cianciosi £ + 40 o tun 0 o
Published: May 2006 2 Sy M,



http://www.ddb.com/�

Humor lightens the atmosphere

Watch this...



http://www.youtube.com/watch?v=yR0lWICH3rY�

Watch this...



http://www.youtube.com/watch?NR=1&v=Qy7ypWCmvbg�

Repetition



o—,

<

S
PP @ O <

A

P/ R

) e P ¥




&iPod  &iPod

onity (mhrougl‘rrepetltlon or continuation




If only getting a beach body was as simple
as checking in from home.

Advertising Agency: BBH London, UK
Creative Director: Adrian Rossi

Art Director, Typography: Adrian Rossi
Creatives: Will Bingham, Victoria Daltry
Photographer: Laurie Haskell



http://www.bartleboglehegarty.com/�

Omission and suggestion

Incomplete information. What is
omitted ought to challenge the
viewer, not to stop them from
completing the picture. (ricken, 2002, p. 66)



Frank var

VWI/BBDO, Bruss

Gt

Probably the best beer in the world.

Uwe Stoklossa (2007), Advertising New Techniques for Visual
Seduction. Publisher: Thames & Hudson. P. 20

Probably the best beer in the world.



Bring this coupon and get the
second class for free.
Mugen hairdressing school
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Provocation and shock tactics

Exploit the violation of a norm by
incorporating offensive, crass,
tasteless and edgy elements
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http://www.youtube.com/watch?v=0HOaJSXr9HI&NR=1



http://www.youtube.com/watch?v=QHOaJSXr9HI&NR=1�

The average smoker needs over five thousand cigarettes a year.
Get unhooked. Call 0800 169 0 169 or visit getunhooked.co.uk

TR

SMOKEFREE



A change of perspective

Use it spatially, by showing objects
from unusual viewpoints: bird’s
eye view, extreme close-up,
distance, from outer space, etc. Or,
you can take on a the persona of
an inanimate object, or to become
something else.
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Absurd, surreal, bizarre

Delve into a world of contradiction,
exaggeration, distortion and fantasy...



Loriginal
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Sexual innuendos
Just because sex
sells, should we
use it? What are
the limits?
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Design as a process

Stir the emotion with physical substance
metaphysical ideas, sensual properties of

materials with social and cultural meanings as a
marker of identity

In another word: MANIPULATE.
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